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CAREER STATEMENT

I am passionate about leveling the playing field between companies and fans by facilitating conversations around personal experiences that encourage real connection.  I lead story-based projects, fueled by this collaboration, that build, feed and grow communities.  

WORK EXPERIENCE

Waggener Edstrom (August 2009 – January 2011)

Digital Strategy Specialist, WE Studio D™
· Built and consulted on digital strategy across Consumer, Social Innovation, Healthcare, Tech, Corporate Communications and PA sectors.
· Developed infrastructure, online engagement, community building and social networking strategies for multinational entities (e.g. Microsoft, Verizon, UNICEF, the Clinton Foundation, etc.)  Managed the implementation of campaigns, platforms, and response protocols.

· Led digital strategy portion of new business opportunities, focusing on engagement, social infrastructure, experience design, community management and moving online relationships into the real world.
· Developed new agency IP including a robust “digital footprint” methodology and a modular framework to align business processes toward high-quality, measurable online conversations (branded as Social Influence System™).
· Championed the use of social tools for community development and advocacy throughout business groups.  Customized go-to-market digital product collections for industry-specific challenges.  Developed and led internal social media training presentations. 
· Improved internal cross-team collaboration and external thought leadership worldwide.
· Implemented, maintained and drove adoption of Studio D’s internal knowledge sharing tools.
· Contributed regularly to Waggener Edstrom’s most popular blog, “Thinkers and Doers”. 
· Co-maintained @WEStudioD twitter account.
Sony BMG Music Entertainment (September 2004 – June 2009) 

Senior Manager – Digital Editorial and Fan Relations (Commercial Music Group)

· Built a Grassroots Marketing department in 2004 to monitor fan conversation around label priorities. 
· Drove the focus of Sony BMG’s marketing efforts toward using the internet to improve fan relationships and put a human face on the ‘evil record label’ perception through the use of innovative and informative digital content and direct engagement with music fans and fan communities.
· Produced a library of 30 podcast series (more than 300 individual episodes) built around Sony’s catalog of pop, classical and Broadway artists.  Michael Jackson, Billy Joel, Sarah McLachlan, Yo-Yo Ma, A Chorus Line, Avenue Q and genre-focused series were listened to over 2 million times.

· Produced “60 Second Soundtracks,” a video series featuring 30 staff members discussing their favorite Sony albums
· Designed, built and was editor-in-chief of Sony BMG’s first staff-authored Wordpress blog.

· Launched a fan-directed reissue request site for Sony’s catalog and aggregated results to inform A&R staff’s decision making.
TVT Records (September 2000 – March 2004)

New Media Manager
· Managed the online presence and fan community for label and artist websites. Developed cooperative online marketing campaigns with major music and entertainment companies. Built and maintained intranet site.

SKILLS

· Human Communications Blogger. Deep curiosity about people and love of language.  Agency experience. HTML and PHP fluency.  Podcast producer. Published music reviewer. No poker face.
